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2.1 Study the table below Name the research instrument depicted by the picture 

below. 

Complete the following table below. 
Tabo’s Delicious Chocolate (TDC) 

QUESTIONS  CRITERIA 
0 - 2 2 - 4 4 - 6 

Tabo’s Delicious sells good quality 
chocolate. 

   

I always share TDC’s chocolate with 
my friends. 

   

I buy TDC’s chocolates once a 
week. 

   

 Strong 
agree 

Strong 
disagree 

Not 
sure 

   
I only eat TDC’s chocolates when I 
feel like snacking. 

   

I Will recommend TDC’s chocolate 
to my friends and family members. 

   

 

 

2.1.1 Name the research instrument is represented by the table above. Justify 
your answer.         (4) 

2.1.2 Give one reason why businesses use the research instrument mentioned in 
QUESTION 2.1.1.         (2) 

2.1.3 Advise TDC on the other research instrument that they can use to obtain 
information about their product.       (2) 

2.1.3 Elaborate on the meaning of a market research.    (4) 

  



2.2 Read the scenario below and answer the questions that follow 

SMITH’S SPORT STORE (SSS) 
Billy Smith is the young intelligent entrepreneur with good interpersonal 
relationships skills. Many sport shops are relocating to other areas. 
 
SSS is experiencing the following challenges: 

 High demand for products has led to SSS experience shortage of stock 
and not meeting its deadlines.  

 Sam has just established a new sport shop 
 

Compile SWOT analysis for SSS       (4) 

2.3 Read the scenario and answer the questions that follow: 

GAB’S EVENTS) (GE) 
Gabs Events specialises in offering catering services for different events. The 
local community enjoys GE quality, reliability, and affordability services. The 
management of GE wants to establish another outlet in town. However, They 
want to conduct a market research before the new establishment. 

 
You are required to assist GE with research analysis. . Write an essay on the 
following aspects: 

 Distinguish between internal and external market research 
 Explain protocol for conducting research. 
 Discuss TWO types of data collection 
 Advise the management of GE on steps that they can use to identify 

business opportunities. 
[40] 

  


