
TOPIC 5: CHAPTER 11 NOTES 

THE MARKETING FUNCTION (COMMUNICATION POLICY) & 
MARKETING IN THE INFORMAL SECTOR  
 

QUESTION 5  

5.1 Elaborate on the meaning of a marketing communication policy.   (4) 

5.2 Read the scenario below and answer the questions that follow: 

 
5.2.1 Quote TWO purpose of sales promotion in the scenario above.  (2) 
5.2.2 Give TWO examples of sales promotion from the scenario above.  (2) 
5.2.3 Give FOUR other examples of sales promotion.    (4) 
5.2.4 Advise NW on other purpose of sales promotion.    (6) 

  

NICKY’S WHOLESALERS ( NW) 

 

Nicky’s Wholesalers sells a variety of goods and services. Nicky, the owner of the 

business, always reminds her customers of the availability of her products. She also 

increases the sales of her products by offering her customers free discounts and gift 

vouchers. 



5.3 Explain the meaning of AIDA as a purpose of advertising.    (8) 

5.4 Classify the following advertising medium according to categories of advertising. 
 

5.4.1 Billboards 
5.4.2 Radio 

5.4.3 Newspapers 

5.4.4 Emails and SMS        (8) 

 

5.5 Elaborate on the meaning of publicity.      (4) 

5.6 Read the scenario below and answer the questions that follow: 

CLARG INSURANCE (CI) 

 

Clarg Consulting has just appointed Dominique as a public relations officer. 

Dominique was told to keep the media informed of news about the business product 

launches and to present a favourable image of the business. Dominique gave his 

customers gifts and samples with the business branding on them. 

 

5.6.1 Quote TWO roles of Dominique as a public relations officer in publicity from the 

scenario above.          (2) 
 

5.6.2 Advise Dominique of his other roles as a public relations officer in publicity.     (6) 

5.6.3 Name the example of publicity used by Dominique in the scenario above.      (1) 

5.6.4 Outline FOUR other examples of publicity that Dominique can use to promote the 

image of CI as a business.            (8) 

5.7 Define the meaning of personal selling.            (2) 

5.8 Advise businesses on the effectiveness of personal selling in promoting their products. 
                   (8) 
 
5.9 Essay question  

 

Write an essay on the marketing communication in which you include the following aspects: 

 Elaborate on the meaning of a marketing communication policy 

 Explain FOUR categories of advertising medium 

 Discuss the purpose of sales promotion  

Marketing communication policy plays a vital role in the business success. The success 

of every business depends on how effective businesses intensify and strengthen the 

application of the components of the marketing communication policy.  



 Advise businesses on the effectiveness of personal selling in promoting their products. 

(40)  



 


